
Potato Variety DevelopmentPotato Variety Development
 in a Mature Retail Marketin a Mature Retail Market

Making potatoes Sexy !



BreedingBreeding

Breeders

Geneticists 
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Field Trials
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Fry colour



Understand the Consumer !Understand the Consumer !



Chips
78%

Baked
6%

Roast
5%

Boiled/mash
3%

Other
8%

Chips
27%

Baked
13%

Roast
14%

Boiled/mash
40%

Other
6%

In-home meals  
(including packed lunch)

Out-of-home meals 
(excluding snacks)

Potato meal types in and out of homePotato meal types in and out of home

Source: TNS Family Food Panel data from June 2004-May 2005
Back





8

© dunnhumby 2008 | confidential

The potato category is a complex marketplace

Premium

Standard Plus

Standard

542,660

276,550

1,309,600

4,397,310

3,182,750

652,330

99,560

50% of shoppers in the 
potato category have only 
bought into one of these 

areas in the latest six 
months…

…38% of shoppers are 
happy to shop across two 

of these sectors…

…while only 13% will 
shop across all three

Lowest priced

Middle priced

Highest  priced



SCRI & GreenvaleSCRI & Greenvale
18 year partnership
SCRI 

– Genetics
– Pest & Disease
– Extensive parental material
– Expert Breeding team

Greenvale
– Market leaders

• Fresh, organic & processed
– Consumer trends
– Consumer taste panels
– Fully integrated

• Seed to table

10 varieties National Listed



Lady BalfourLady Balfour
Organic ( Premium )

–

 

Selected under organic production

SCRI multi trait 
–

 

Crossed 1988, NL 2001

Strengths
–

 

Blight resistance
–

 

High yield / low fertility
–

 

Rapid bulking 

Market
–

 

Dominant UK organic variety 
•

 

Sainsbury named pack
–

 

Egypt

Blue 13 blight ?
Doesn’t flower



Vales SovereignVales Sovereign
Tesco named pack

–

 

Standard Plus
•

 

Not in shopping basket

SCRI multi trait 
–

 

Crossed 1993, NL 2003 

Strengths
–

 

Blackleg
–

 

Common scab
–

 

Drought
–

 

Black dot

Reduced Carbon footprint
–

 

Low production costs
•

 

Reduced Nitrogen & Water

Organoliptics
–

 

Highly rated & consistent
–

 

Top 20 UK variety

Consistency for the consumer



Vales EmeraldVales Emerald
Market Trend “Local”

–

 

Fresher
–

 

Less food miles
–

 

Local is the new organic

Standard (regional)
•

 

“Suffolk Gems”

New season 
–

 

Early new potato

Quickest pollen to plate
–

 

Crossed 1997
–

 

Ware “test”

 

sales 2004
–

 

NL 2005

2,500 tonnes  seed



Vales EverestVales Everest



ReRe--Discovering FlavourDiscovering Flavour
Phureja Potatoes

SCRI
– Long day adapted population

Departure from the “norm”
– Deep yellow flesh
– Smooth texture
– Prominent flavour 

Hurdles
– Low yields ( cost of production ! )
– Disintegration when boiled
– Appearance
– Short dormancy



LINK Flavour ProjectLINK Flavour Project
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UmamiUmami

The 5th Flavour Sensation
– Sweet, Sour, Salty, Bitter          

“Umami”
SCRI

– Dr Mark Taylor

Phureja elevated levels
– Consumer preference

Market Niche Potential
– Backed by good science
– Good PR story

• Home of the potato
• Unique Umami flavour
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Mayan GoldMayan Gold
Premium

–

 

Tesco Finest
–

 

Sainsbury Taste The Difference

Should have been a winner

–

 

BUT
–

 

Consumers by with their eye first
–

 

Packaging message v Corporate ID
–

 

Price

Consumer
–

 

A potato is just a potato !



““MayanMayan”” SeriesSeries



Thank You For Your Thank You For Your 
AttentionAttention
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