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Potatoes - “A Choice for Life”
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Love Potatoes
National Chip Week

Grow Your Own Potatoes

•www.britishpotatoes.co.uk

Great Potato Challenge

•Promotional Vehicle

•Issues Management
•Food a Fact of Life

•International collaboration

http://www.britishpotatoes.co.uk/
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Potatoes are a healthy and convenient meal choice and  
families should eat more…

http://images.google.co.uk/imgres?imgurl=http://www.arabhoes.com/potato-recipes.jpg&imgrefurl=http://www.arabhoes.com/&h=393&w=525&sz=21&hl=en&start=10&tbnid=kxR8TLpB6R69BM:&tbnh=99&tbnw=132&prev=/images%3Fq%3Dpotato%26hl%3Den%26rlz%3D1T4GZEZ_en-GBGB285
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Provides a 
platform to 
talk about 
potatoes

Coverage 
without 

having to 
pay for 

advertising
Led to 50 
unplanned 

radio 
interviews 
plus much 

more
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Potatoes seen has the healthiest choice
up to 29% (from 22%)

At the same time pasta saw a decrease

Potatoes seen as low in fat – up to 24% (from 14%)

http://www.audioagain.com/shared/imagestore/lbc_generic806646019.jpg
http://www.argonbuy.com/logo/MSN_(logo).png
http://www.fathippyrecords.co.uk/occam/images/news/Northsound_Logo.gif
http://www.bbc.co.uk/leicester
http://www.radio-now.co.uk/ivelfm.jpg
http://www.vikingfmjobs.co.uk/images/vj_logo.png
http://www.bbc.co.uk/coventry
http://www.bbc.co.uk/northamptonshire
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RETIRED

•8 out of 10 meals feature 
potatoes

•The more often you shop 
the potato category the 
more older and down 
market you are
•The heavy potato buyer is 
becoming more important 
to the category
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YOUNG FAMILIES

•2 out of 10 meals feature 
potatoes

•Poorer image of potatoes

•Don’t understand the health 
benefits

•Don’t think potatoes are 
convenient
•Heavy rice and pasta buyers 
are younger and upmarket and 
are skewed heavily towards 
families (this is potatoes key 
target market)
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Potatoes, Pasta and Rice 
12 w/e Spend, volume and price movements
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A portion of fish 
and chips contains 
20% less fat than 
a 12” cheese and 

tomato pizza

A third of our 
crop goes into 

this sector

Only 20% of 
the marketing 

budget

Fish and chip shop sector 
worth 1.2bn
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“The healthy chip facts were of real interest 
to our female readers, the perfect excuse to 
tuck in and enjoy National Chip Week” Hanna 
Tavner, Take it Easy - The People
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Average monthly variation in volume, value and price
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Where to find out more?

• Category Reports
• Monthly Report Retail
• www.potatoesforcaterers.org.uk
• Marketing e-newsletter
• Web to Print
• Nutritional Bible
• On-line Promotional Guide
• Potato Council Update
• Price Weekly
• Events
• www.potato.org.uk

http://www.potatoesforcaterers.org.uk/
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